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B2B companies have discovered that email marketing stands out as
their most significant ROI generator. Yet, B2B marketing often faces
the challenge of being less engaging for email recipients.
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https://www.marketingcharts.com/cross-media-and-traditional/content-marketing-105672#:~:text=Fully%2082%25%20of%20respondents%20indicated,websites%2Fblogs%20(51%25).
https://snov.io/blog/email-marketing-statistics/
https://blog.hubspot.com/marketing/email-marketing-stats
https://bloggingwizard.com/marketing-automation-statistics/
https://www.industryselect.com/blog/email-marketing-statistics-for-b2b-success
https://dreamdata.io/blog/b2b-email-benchmarks
https://www.pathfactory.com/blog/broken-process-b2b-content/
https://www.pathfactory.com/blog/broken-process-b2b-content/
https://www.pathfactory.com/blog/broken-process-b2b-content/
https://blog.hubspot.com/marketing/email-marketing-stats
https://bloggingwizard.com/marketing-automation-statistics/

